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The brand identity of an organisation or a product enables it to stand out from the competition. It Isimportant that corporate
brand identity be clearly defined and consistent to avoid confusion with competing brands.

Brand guidelines stipulates how visual properties (brand elements) ought to be used at all touch points. It is only when brand
elements are used in a consistent manner that they will become associated with a brand. This will help build a distinctive,

memorable look and feel which will serve to identify and differentiate the IDT from other brands, contribute towards building
a unique ad recognisable identity and enhance brand awareness.
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The IDT is a state-owned development agency which manages the implementation and delivery of social infrastructure
programmes on behalf of government. As a Schedule 2 public entity in terms of the Public Finance Management Act,
(PFMA,1999) the IDT accounts to Parliament through its executive Authority, the Minister of Public Works. The IDT's work
contributes directly to Governments objectives of community development, job creation and social infrastructure backlogs
eradication.

To be a leading public sector developmental programme implementation and management agency.

The IDT manages and delivers integrated social infrastructure programmes on behalf of government on time, cost
effectively and through a people centred approach.

Our approach to social infrastructure entails all the necessary facilities and networks required to prepare communities to
receive, participate in and sustain their own development.
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Values Operating Principles

People-Centred *+  We support an enabling leadership
culture and talent management
*  Weencourage teamwork, inclusive and
particpatory approaches
*  Weimprove the lives of people
+  We work towards making positive
impact on communities
Integrity *  We are open and honest in all our
communicaticns
+ We believe in theintegrity of ourdata
and reports
+  We treat one another with dignity and
respect
* Weconduct ourbusiness in a lawful,
honest and ethical manner
Professionalism *  We approach workin a systematic
manner
s Ourservice complies with best practice
* We strive for continuous business
improvement
*  We deliver quality results
*+ We are responsive, knowledgeable and
professional in our work
*+ We are disciplined and promote
appropriate business conduct

Accountability *  We are accountable and responsible to
our clients, communities, stakehclders
and to one another for our actions

*  We promote effective regulatory and
legislative compliance with financial
controls, systems and process

*+  We are committed to sustainable
development and empowerment

Visionary *  We approach our workin a creative
manner
*  We explore and implement innovative
solutions

* We are open to new ideas
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A corporate identity manual standardizes the creative approach to support a brand identity, that is easy to
recognise and heightens visibility and credibility in the minds of stakeholders while upholding the integrity of the
brand. Corporate Identity Manual is a system of policies and procedures that controls the formatting and visual
presentation of all organisations communication, including the treatment of logos, typography, management of
templates, colour palettes and editorial stylebooks.

THE OBJECTIVES OF THIS MANUAL INCLUDE

* To outline branding elements- logotypes, fonts and colors adopted by the IDT

* To explain how they corporate identity is to be applied to achieve desired brand image

* To ensure consistent use of the brand elements and thereby assist in building the IDT brand in all
communication

IDT CORPORATE IDENTITY MANUAL » “Your Partner in Development™ Page | 04



R

.i'j.l."-._ _.'I I: / ”

|DT CORPORATE IDENTITY MANUAL

1. Blue and Gold

Blue and Gold - the colours of the sun and
water, just as the earth needs the sun and
water to sustain life, so too the IDT needs
Ear‘cnersm s with communities through

ocial acilitation to implement
programmes to alleviate poverty.The Blue
represents the waters that play a big role in
the  implementation of the IDT
programmes. The Gold symbolises the
richness of the land in which we built the
projects for the communities.

2. Sun Rays

The sun rays point outwards toward a
brighter future for all people as well as
radiating warmth. The sun rays have
prominent blue outlines around the circle
which the pantone is 2748c. The blue outline
provides a combination of sunshine or
sunlight and water that brings life and
warmth to communities. This gives life to
the mission of the IDT which manages and
delivers integrated quality ~ social
infrastructure programmes on behalf of
lCﬂ_tlnﬂ..nernment on time, cost effectively and
rough a people-centred approach.

3. Sun

The sun above the imarks the IDT as a new
day and new sunlight each day which
signifies the partnerships the IDT makes
with communities in the implementation of
poverty alleviating programmes.

“Your Partner in Development”
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The circle has a prominent blue outline around
the sun. Theiin the logostands for
independent, yet the IDT forms part of the
greater development community in its fight
against poverty. The IDT is a state owned
entity mandated to support all spheres of
government in meeting developmental goals.

4 Blue Logo

The closeness of the letters represent the
closeness of the IDT to the communities it
serves and closeness to all spheres of
government which the IDT implements the
programmes on its behalf. The blue
represents the waters that play a big role in
the implementation of the IDT programmes.
The closeness further indicates the mutual
recognition of wvalue chain in the
implementation of the programmes.

5. Grey Logo

The grey shadow indicates that the IDT is part
of a greater national endeavour, with projects
continually evolving in the background. It
firmly establishes the IDT as a major players in
the management and delivery of integrated
quality social infrastructure programmes. The
grey shadow represents the developmental
footprints of the IDT in implementing
programmes in the communities we work
with.




Corporate Identity is an organisations appearance, image, values and associations. To ensure maximum impact the
organisations activities are linked to branding images such as logos, symbols and colours associated with it.

It is imperative that each piece of corporate communication whether it be branded golf shirts, business cards or
websites build a strong brand.
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"A brand is a product, service, or concept that is publicly distinguished from other products, services, or concepts so
that it can be easily communicated and usvally marketed. A brand name is the name of the distinctive product,
service, or concept. Branding is the process of creating and disseminating the brand name. Branding can be applied
to the entire corporate identity as well as to individual product and service names.” - Meg Prater

A brand is more than a name, logo or a symbol. A brand is the total experience stakeholders including staff,
partners, clients, and the public have in all its facets and interactions.
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A logo is a graphical mark used to identify an organisations product or brand. Logos can be displayed alongside or in lieu of
a organisations name in order to generate awareness of the organisations association with a particular product or service.
The particular graphic used may be a stylized version or the organisations lettering (such as a wordmark) or abstract (such as
a shape unrelated to the organisations lettering.

THE IMPORTANCE OF COLOR

The colors play a significant role. Whether be it designing a logo or
branding some campaign. Colors evoke emotion, color conveys
information, color focuses attention and color is attached to human
beings sub-conscious state of mind.

Values for each of the colors of a logo are specified for different uses. For
color process printing values are given for each of the four standard
printing ink

colors: Cyan, Magenta, Yellow and Key (Black).

independent development trust

For television and computer monitor display RGB (Red, Green, Blue)
values are provided. For paper and card color values are provided
accourding to the Pantone Color Matching System (PMS) for coated and
uncoated stock.

PANTOME 2748 cv PAMTOME 142 cv PANTOME

C=100 M=88Y¥=0K=14 C=0M=31Y=98 K=0 C=0M=0Y=0K=15
R=28 G=20B=117 R=255 G=184 B=28 R=215G=215B8=215
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Typefaces or fonts are how words are visually represented. The choice of a font is important
because it conveys certain associations that impact on the meaning of the words. The fonts used
for the Independent Development Trust include Avant Garde Bold, Arial Bold and Arial.

AvanteGarde Bold is used for the name Independent Development Trust on the logo. Arial Bold
is the primary font and is used for headlines on print materials i.e. Newletter, Annual Reports,

Posters etc.

Arial is the secondary font and is used for the body copy on print documents. The font size is
11pt, leading 14pt, aligned left in color or black.

Arial Bold is used for headlines on print materials i.e. Newsletters,

Avant Garde bold is used for the name independent Annual Report, Posters, etc

Devel t Trust on the L
CYEIPIERE TTEST O IS Leg0 abcdefghijklmnopgrstuvwxyz

abedefghijkimnopgrstuvwxyz ABCDEFGHIJKLMNOPQRSTUVWXYZ

| MRk
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890! @#$%"E*()+{}
12345678g0! @ #$WU N EF()+{}

Arial is use for body copy on print documents. The font size is 11pt, leading 14pt,
aligned left in colour or Black

abcdefghijklmnopgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890! @#3$%N&*()+{}
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Marketing collaterals play a vital role in communicating a coherent corporate
identity. Letterheads, or business cards maybe the first interaction someone has
with the organisation and should convey the essence of the brand in its quality and
professionalism. The following section show how the visual elements are to be
used in various collaterals.
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LETTERHEAD
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All measurements are in millimetres and must be accurately followed. The page size is
90 x 50 mm. Only the official artwork may be used for reproduction.
To be printed single side with typography.

iIdl

independent development trust

Minister of Public Works COMPLIMENTARY [HHI}

Tel Now+27 (0) 12 845 2000 All measurements are in millimetres and must be accurately followed.
FaxNo: +27 (0) 12 348 0939 o -
E-mail:info@idt.org.2a The page size is 99 x 210 mm. Onlythe official artwork may be used for

Web:www.idt.org.za :
widkore reproduction

PHYSICAL ADDRESS POSTAL ADDRESS
Glenwood Office Park | P O Box 73000
Cnr Oberon & Sprite Street  Lynwood Ridge
Faerie Glen 0040
Pretoria
0043
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All measurements are in millimetres and must be accurately followed. The size
of an envelope will vary according to the size chosen, the basic measurements

indicated below should be used. Only the official artwark may be used for repro-
duction.
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EMPLOYMENT ADVERT

Below is an example of an employment advert, variations in sizes will be used. Apply the same
typographical styles to all sizes as shown below, using your discretion on type size and

keeping the corporate look and feel of the advert.

T
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Current Vacancy Regional
Manager

Current Vacancy Regional
Manager
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E-MAIL SIGNATURE

The final e-mail banner should be ledgible, the width must not be less than 350 pixels

or as specified by the IT department.

Mational Office

Glenwood Office Park

Cnr Oberon & Sprite Streets
Faerie Glen

Tel: {012) 845 2000
info@idt.org.co.za

indepandant developsiend drear

[ p————
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POWERPOINT SLIDES

A template PowerPoint slide show is available to ensure the integrity of the corporate signature, however requirements and

information may neccesitate different designs. This template can be adapted but still conforming to the look and

feel of the corporate signature.

1"
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TEARDROP & POP UP BANNERS
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BEACH & HAND UMBRELLAS
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VEHICLE BRANDING
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CAR BRANDING
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CAR BRANDING
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SIGNAGE

Signage circumstances will vary for each application. Below examples are guidelines only, always apply
the free space and colour as stipulated in this manual.

1Idl

cadapaeident Heeelipment wuar

“

independent development trust
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NATIONAL OFFICE PHYSICAL ADDRESS POSTAL ADDRESS
Telephone Number: +27 (0) 12 845 2000 Glenwood Office Park P O Box 73000
Fax number:+27 (0) 12 348 0939 Corner Oberon & Sprite Street Lynwood Ridge
E-mail Address: info@idt.org.za Faerie Glen 0040
Pretoria
00432
FREE STATE EASTERN CAPE GAUTENG KWAZULU NATAL
Physical Address: Physical Address: Physical Address: Physical Address:
PHG BuildingThe Courtyard Palm Square Business Park Corner 6th Avenue and New Road 12th Floor
196 Nelson Mandela Drive Bonza Bay Road International Business Gateway The Marine Building
Brandwag Silverwood House Sanlam Building 22 Dorothy Nyembe Street
Bloemfontein Beacon BayEaste 1st Floor {South Wing) DURBAN
Londan Midrand 4001
Postal Address: 5241 1632
F. O, Box 12380 Postal Address:
Brandhos P.0. Box 2679 P O Box 5622
9324 Beacon Bayeast Postal Address: DURBAN
London P.O. Box 6546 4000
5241 Halfway House
1685
LIMPOPOD MPUMALANGA NORTHERN CAPE MORTHWEST MORTHERN CAPE
Physical Address: Physical Address: Physical Address: Physical Address: Physical Address:
68 Hans Van Rensburg Street 34 Brown Street 30 Waterkant Street 4059 Joules Street 10 Oliver Road
2nd Floor 1st Floor 2nd Floor De Crossing Montrio Corporate Park
Polokwane ABSA Building Cape Town Mahikeng Block 3, 2nd floor
0700 Melspruit 2000 2745 Kimberly
1200 8301
Postal Address: Postal Address: Postal Address:
P.0. Box 55386 Postal Address: P.O. Box 2967 P.0. Box 7164 Postal Address:
Polokwane P O Box 73000 Cape Town Mmabatho PO Box 1404
0700 Lynwood Ridge 8000 2735 Kimberly
0040 8301
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1. Blue and Gold

Blue and Gold - the colours of the sun and
water, just as the earth needs the sun and
water to sustain life, so too the IDT needs
Ear‘cnersm s with communities through

ocial acilitation to implement
programmes to alleviate poverty.The Blue
represents the waters that play a big role in
the  implementation of the IDT
programmes. The Gold symbolises the
richness of the land in which we built the
projects for the communities.

2. SunR
Sun Rays l(l' serves and closeness to all spheres of

The sun rays point outwards toward a

brighter future for all people as well as

radiating warmth. The sun rays have
prominent blue outlines around the circle

~JW[.~  which the pantone is 2748c. The blue outline
- <~ provides a combination of sunshine or
~  sunlight and water that brings life and
warmth to communities. This gives life to

the mission of the IDT which manages and

delivers integrated quality ~ social
infrastructure programmes on behalf of
lCﬂ_ln:}ﬂ..nernrﬂent on time, cost effectively and

rough a people-centred approach.

3. Sun

——

/

\\‘__3';;._.;'4, The sun above the imarks the IDT as a new

‘o<~ day and new sunlight each day which
— W — signifies the partnerships the IDT makes
with communities in the implementation of
poverty alleviating programmes.
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The circle has a prominent blue outline around
the sun. Theiin the logostands for
independent, yet the IDT forms part of the
greater development community in its fight
against poverty. The IDT is a state owned
entity mandated to support all spheres of
government in meeting developmental goals.

4 Blue Logo

The closeness of the letters represent the
closeness of the IDT to the communities it

government which the IDT implements the
programmes on its behalf. The blue
represents the waters that play a big role in
the implementation of the IDT programmes.
The closeness further indicates the mutual
recognition of wvalue chain in the
implementation of the programmes.

5. Grey Logo

The grey shadow indicates that the IDT is part
of a greater national endeavour, with projects
continually evolving in the background. It
firmly establishes the IDT as a major players in
the management and delivery of integrated
quality social infrastructure programmes. The
grey shadow represents the developmental
footprints of the IDT in implementing
programmes in the communities we work
with.

LETTERHEAD

Development Trust
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EMPLOYMENT ADVERT

Below is an example of an employment advert, variations in sizes will be used. Apply the same

typographical styles to all sizes as shown below, using your discretion on type size and

keeping the corporate look and feel of the advert.

m— -

Current Vacancy Regional
Manager

Current Vacancy Regional
Manager
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Corporate Identity is an organisations appearance, image, values and associations. To ensure maximum impact the
organisations activities are linked to branding images such as logos, symbols and colours associated with it.

It is imperative that each piece of corporate communication whether it be branded golf shirts, business cards or
websites build a strong brand.
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All measurements are in millimetres and must be accurately followed. The page size is
90 x 50 mm. Only the official artwork may be used for reproduction.
To be printed single side with typography.

To o

independent development trust

Minister of Public Works COMPLIMENTARY [HHI}

Tel No:+27 (0] 12 845 2000 All measurements are in millimetres and must be accurately followed.

Fax Mo: +27(0) 12 34580939
E-mail:info@idt.org.za
Web:www.idtorg.za

The page size is 99 x 210 mm. Onlythe official artwork may be used for

reproduction

PHYSICAL ADDRESS POSTAL ADDRESS
Glenwood Office Park P O Box 73000
Cnr Oberon & Sprite Street  Lynwood Ridge
Faerie Glen | 0040
Pretoria
0043
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E-MAIL SIGNATURE

The final e-mail banner should be ledgible, the width must not be less than 350 pixels

or as specified by the IT department.

Mational Office

Glenwood Office Park

Cnr Oberon & Sprite Streets
Faerie Glen

Tel: {012) 845 2000
info@idt.org.co.za

indepandanl developnenl ireal
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VEHICLE BRANDING
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The brand identity of an organisation or a product enables it to stand out from the competition. It Isimportant that corporate
brand identity be clearly defined and consistent to avoid confusion with competing brands.

Brand guidelines stipulates how visual properties (brand elements) ought to be used at all touch points. It is only when brand
elements are used in a consistent manner that they will become associated with a brand. This will help build a distinctive,
memorable look and feel which will serve to identify and differentiate the IDT from other brands, contribute towards building
a unique ad recognisable identity and enhance brand awareness.
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"A brand is a product, service, or concept thatis publicly distinguished from other products, services, or concepts so
that it can be easily communicated and usvally marketed. A brand name is the name of the distinctive product,
service, or concept. Branding is the process of creating and disseminating the brand name. Branding can be applied
to the entire corporate identity as well as to individual product and service names.” — Meg Prater

A brand is more than a name, logo or a symbol. A brand is the total experience stakeholders including staff,
partners, clients, and the public have in all its facets and interactions.
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30 mm

All measurements are in millimetres and must be accurately followed. The size
of an envelope will vary according to the size chosen, the basic measurements
indicated below should be used. Only the official artwork may be used for repro-
duction.
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POWERPOINT SLIDES

A template PowerPoint slide show is available to ensure the integrity of the corporate signature, however requirements and

information may neccesitate different designs. This template can be adapted but still conforming to the look and

feel of the corporate signature.
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CAR BRANDING
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The IDT is a state-owned development agency which manages the implementation and delivery of social infrastructure
programmes on behalf of government. As a Schedule 2 public entity in terms of the Public Finance Management Act,
(PFMA,1999) the IDT accounts to Parliament through its executive Authority, the Minister of Public Works. The IDT's work
contributes directly to Governments objectives of community development, job creation and social infrastructure backlogs
eradication.

To be a leading public sector developmental programme implementation and management agency.

The IDT manages and delivers integrated social infrastructure programmes on behalf of government on time, cost
effectively and through a people centred approach.

Our approach to social infrastructure entails all the necessary facilities and networks required to prepare communities to
receive, participate in and sustain their own development.
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A logo is a graphical mark used to identify an organisations product or brand. Logos can be displayed alongside or in lieu of
a organisations name in order to generate awareness of the organisations association with a particular product or service.
The particular graphic used may be a stylized version or the organisations lettering (such as a wordmark) or abstract (such as
a shape unrelated to the organisations lettering.

THE IMPORTANCE OF COLOR

The colors play a significant role. Whether be it designing a logo or
branding some campaign. Colors evoke emotion, color conveys
information, color focuses attention and color is attached to human
beings sub-conscious state of mind.

Values for each of the colors of a logo are specified for different uses. For
color process printing values are given for each of the four standard
printing ink

colors: Cyan, Magenta, Yellow and Key (Black).

independent development trust

For television and computer monitor display RGB (Red, Green, Blue)
values are provided. For paper and card color values are provided
accourding to the Pantone Color Matching System (PMS) for coated and
uncoated stock.

PANTONE 2748 cv PANTONE 142 cv PANTONE
. C=100 M=88 Y=0K=14 C=0M=31Y=08 K=0 C=0M=0Y=0K=15
R=28 G=20B=117 R=255 G=184 B=28 R=215G=215B=215
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CAR BRANDING
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Values Operating Principles

People-Centred *+  We support an enabling leadership
culture and talent management
*  Weencourage teamwork, inclusive and
particpatory approaches
*  Weimprove the lives of people
*  We work towards making positive
impact on communities
Integrity *  We are open and honest in all our
communications
+ We believe in theintegrity of ourdata
and reports
+  We treat one another with dignity and
respect
* Weconduct ourbusiness in a lawful,
honest and ethical manner
Professionalism *  We approach work in a systematic
manner
* Qur sernvice complies with best practice
* We strive for continuous business
improvement
*  We deliver quality results
*+ We are responsive, knowledgeable and
professional in our work
*+ We are disciplined and promote
appropriate business conduct

Accountability * We are accountable and responsible to
our clients, communities, stakehclders
and to one another for our actions

*  We promote effective regulatory and
legislative compliance with financial
controls, systems and process

*+  We are committed to sustainable
development and empowerment

Visionary * We approach our workin a creative
manner
*  We explore and implement innovative
solutions
* We are open to new ideas
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Typefaces or fonts are how words are visually represented. The choice of a font is important
because it conveys certain associations that impact on the meaning of the words. The fonts used
for the Independent Development Trust include Avant Garde Bold, Arial Bold and Arial.

AvanteGarde Bold is used for the name Independent Development Trust on the logo. Arial Bold
is the primary font and is used for headlines on print materials i.e. Newletter, Annual Reports,
Posters etc.

Arial is the secondary font and is used for the body copy on print documents. The font size is
11pt, leading 14pt, aligned left in color or black.

Arial Bold is used for headlines on print materials i.e. Newsletters,
Avant Garde bold is used for the name independent Annual Report, Posters, etc

Devel t Trust on the L
CYEIPIERE TTEST O M Leg0 abcdefghijklmnopgrstuvwxyz

ABCDEFGHIKLMNOPQRSTUVWXY Z

abcdefghijklmnopgrstuvwxyz 1234567890 @#$%67&*()+1}

ABCDEFGHUKLMNOPQRSTUVWXYZ
1234567890! @ #$%M&*()+{}

Arial is use for body copy on print documents. The font size is 11pt, leading 14pt,
aligned left in colour or Black

abcdefghijklmnopgrstuvwxyz
ABCDEFGHUKLMNOPQRSTUVWXYZ
1234567890! @ #$%N&*()+{}
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SIGNAGE

Signage circumstances will vary for each application. Below examples are guidelines only, always apply

the free space and colour as stipulated in this manual.

nm MM ranr

independent development trust
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A corporate identity manual standardizes the creative approach to support a brand identity, that is easy to
recognise and heightens visibility and credibility in the minds of stakeholders while upholding the integrity of the
brand. Corporate Identity Manual is a system of policies and procedures that controls the formatting and visual
presentation of all organisations communication, including the treatment of logos, typography, management of
templates, colour palettes and editorial stylebooks.

THE OBJECTIVES OF THIS MANUAL INCLUDE

* To outline branding elements- logotypes, fonts and colors adopted by the IDT

* To explain how they corporate identity is to be applied to achieve desired brand image

* To ensure consistent use of the brand elements and thereby assist in building the IDT brand in all
communication
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Marketing collaterals play a vital role in communicating a coherent corporate
identity. Letterheads, or business cards maybe the first interaction someone has
with the organisation and should convey the essence of the brand in its quality and
professionalism. The following section show how the visual elements are to be
used in various collaterals.
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NATIONAL OFFICE PHYSICAL ADDRESS POSTAL ADDRESS
Telephone Number: +27 (0) 12 845 2000 Glenwood Office Park P O Box 73000
Fax number:+27 (0) 12 348 0939 Corner Oberon & Sprite Street Lynwood Ridge
E-mail Address: info@idt.org.za Faerie Glen 0040
Pretoria
0043
FREE STATE EASTERN CAPE GAUTENG KWAZULU NATAL
Physical Address: Physical Address: Physical Address: Physical Address:
PHG BuildingThe Courtyard Palm Square Business Park Corner 6th Avenue and New Road 12th Floor
196 Nelson Mandela Drive Bonza Bay Road International Business Gateway The Marine Building
Brandwag Silverwood House Sanlam Building 12 Dorothy Nyembe Street
Bloemfontein Beacon BayEaste 1st Floor (South Wing) DURBAN
London Midrand 4001
Postal Address: 5241 1632
P. 0. Box 12380 Postal Address:
Brandhos P.O. Box 2679 PO Box 5622
9324 Beacon Bayeast Postal Address: DURBAN
London P.O. Box 6546 4000
5241 Halfway House
1685
LIMPOPO MPUMALANGA NORTHERN CAPE NORTHWEST NORTHERN CAPE
Physical Address: Physical Address: Physical Address: Physical Address: Physical Address:
&8 Hans Van Rensburg Street 34 Brown Street 30 Waterkant Street 4059 Joules Street 10 Oliver Road
2nd Floor 1st Floor 2nd Floor De Crossing Montrio Corporate Park
Polokwane ABSA Building Cape Town Mahikeng Block 3, 2nd floor
0700 Melspruit 8000 2745 Kimberly
1200 8301
Postal Address: Postal Address: Postal Address:
P.O. Box 55386 Postal Address: P.O. Box 2967 P.O. Box 7164 Postal Address:
Polokwane P O Box 73000 Cape Town Mmabatho PO Box 1404
0700 Lynwood Ridge 8000 2735 Kimberly
0040 8301
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